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This toolkit has been developed by Abacus Associates L3C in effort to support early care and education programs. Much of the
information in the toolkit can be used by any organization wishing to implement a social media strategy.

Disclaimers

All information in this document is provided for general informational purposes. Nothing is to be considered legal or regulatory
advice. Due to the changing nature of technology and social media, Abacus Associates L3C acknowledges that information in this
document and websites referenced may be impacted. Abacus Associates L3C is not responsible for the contents or availability of any
linked websites. These links are provided only as a convenience.


http://www.abacusassociatesl3c.com/

FOR DEMONSTRATION PURPOSES

To obtain a full copy of this resource contact Dana Lundy at dana@AbacusAssociatesL3C

Introduction

Social media provides early care and education programs with an important tool for sharing
information. Through the use of social media, you cannot only share information about your

program, but you can also position your program as a resource for reliable information for


https://www.brandwatch.com/blog/96-amazing-social-media-statistics-and-facts-for-2016/

FOR DEMONSTRATION PURPOSES
To obtain a full copy of this resource contact Dana Lundy at dana@AbacusAssociatesL3C

Non-profit organizations have some of the most attention-grabbing stories to tell—tales of
hope, kindness, and progress. Head Start, Early Head Start and other early care and education
programs help children, families, and communities in ways that are shaping the future of this
country, one child at a time. Leveraging these stories through social media can change a
program'’s entire future. With the ability to reach local, national, and global audiences with the

click of a button, the opportunity to increase volunteer turnout, parental engagement, funding,
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Social Media Considerations for Early Education Programs

12 Ways Early Care and Education Programs are Using Social
Media Right Now

1. Advocacy 7. Parent Engagement
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@ An Important Note: Advocacy vs. Lobbying

While it is ok to use social media for advocacy purposes, some programs

are prohibited from participating in lobbying activities due to their

£


https://www.naeyc.org/files/naeyc/image/public_policy/Ethics%20Position%20Statement2011_09202013update.pdf
https://www.naeyc.org/files/naeyc/image/public_policy/Ethics%20Position%20Statement2011_09202013update.pdf
https://eclkc.ohs.acf.hhs.gov/policy/45-cfr-chap-xiii/1303-subpart-c-protections-privacy-child-records
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Creating a Social Media Policy

Before deciding upon particular platforms jumping into using social media, it's important to
have a structured social media policy in place. A good social media policy will:
¢ Unite your organization under one vision for its online presence.
e Provide employees, parents and volunteers with clear guidelines on how to use social
media in both professional and personal capacities.

e Identify the platforms that allow vour programs’ values and story to shine


https://en.wikipedia.org/wiki/AP_Stylebook
https://en.wikipedia.org/wiki/AP_Stylebook
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There are a number of legal considerations that may impact your social

media policy. It is best to consult with a lawyer to review your policy.

Issues to discuss mayv include:



Acceptable Use Policy Considerations

One of the most difficult parts of crafting a
social media plan is addressing your


https://www.nlrb.gov/news-outreach/fact-sheets/nlrb-and-social-media
https://www.nlrb.gov/news-outreach/fact-sheets/nlrb-and-social-media

Steps You Can Take ...

Form a committee to write the AUP in order to make sure that a variety of

perspectives is involved.

Require that personal social media accounts are clearly identified as such, with

disclaimers that the opinions represented are not those of the organization.




Responding To Posts and Online Conversations

It is beneficial to assign someone the responsibility of monitoring your social media platforms on
a frequent and regular basis. This way you can assure that your program is represented in a
manner that best reflects your values, purpose and voice.



If you do respond to a posting that is negative, remember that the use of your social media
platform to do this is public and your response will be seen by the general public. In general, it
is best to respond in a polite and individual manner. When a response may further the negative
reaction, communications offline may be the best approach.
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https://www.facebook.com/help/329858980428740/
https://support.twitter.com/articles/117063

Selecting a Social Media Platform

Most early education programs don’t have the budget for a dedicated social media position.
This means the job will likely be undertaken by someone who has a limited amount of time, be it
a volunteer or an employee. Choosing the correct platforms for your organization is critical to

f S
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https://www.facebook.com/help/336893449723054/
https://www.facebook.com/help/336893449723054/
https://www.facebook.com/business/help/633474486707199
https://www.facebook.com/business/help/294671953976994
https://www.facebook.com/NAEYC/?fref=ts
https://www.facebook.com/NAEYC/?fref=ts
https://www.facebook.com/NAEYC/?fref=ts
https://www.facebook.com/NAEYC/?fref=ts
https://support.twitter.com/articles/20174524
https://twitter.com/gatesfoundation
https://twitter.com/gatesfoundation
https://www.youtube.com/watch?v=0wnZV2EWuPU&feature=youtu.be
https://nonprofit.linkedin.com/
https://www.linkedin.com/company/early-childhood-management-services?trk=extra_biz_viewers_viewed
https://www.linkedin.com/company/early-childhood-management-services?trk=extra_biz_viewers_viewed
https://www.linkedin.com/company/early-childhood-management-services?trk=extra_biz_viewers_viewed

Platform

YouTube

You

YouTube is the primary

Overview

e More than one
billion users

e Primary use is to
post video content

e Requires
foundational

knowledae of

Helpful Hints

e Use YouTube's
toolkit for tips on
how to utilize their
platform. It will tell
you more about
how to raise funds

for vour

Examples

e Take a look at
the National
Head Start
Association’s
YouTube
channel.

Program Uses ‘

e Fundraising

e Increased
Awareness

e Non-profit
Relationship
Building
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https://www.gstatic.com/youtube/media/nonprofits/YouTubeDonationCardOutreachToolkit-2.pdf
https://support.google.com/youtube/answer/6327868?hl=en
https://www.youtube.com/user/NationalHeadStart
https://www.youtube.com/user/NationalHeadStart
https://www.youtube.com/user/NationalHeadStart
https://www.pinterest.com/explore/kid-crafts/
https://www.pinterest.com/explore/kid-crafts/
https://www.pinterest.com/operationsmile/our-smile-ambassadors-supporters/
https://www.pinterest.com/operationsmile/our-smile-ambassadors-supporters/
https://www.instagram.com/edutopia/

Platform

Snapchat

Snapchat is one of the

2

Overview

e 74% of users are
under 24,

e Practice required
to learn how to
use “snaps”

e Single-view posts

Craata cnanc hyv

Helpful Hints

e Check out this great
blog that sets the
foundation for how
to use the
complicated
application.

Cnanchat 1icac

Examples

Here is a great
list of non-
profits that have
mastered the art
of Snapchat, if
you decide it

Program Uses ‘

e Event
Planning

e Fundraising

e Parent
Engagement
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http://nonprofithub.org/social-media/46977/
http://www.nptechforgood.com/2016/04/11/how-to-get-your-nonprofit-started-on-snapchat/
http://www.nptechforgood.com/2016/04/11/how-to-get-your-nonprofit-started-on-snapchat/
https://techcrunch.com/2014/11/17/snapcash/
https://www.snapchat.com/geofilters
http://www.nptechforgood.com/2016/06/25/10-must-add-nonprofits-on-snapchat/
http://www.nptechforgood.com/2016/06/25/10-must-add-nonprofits-on-snapchat/
http://www.pewinternet.org/2015/08/19/mobile-messaging-and-social-media-2015/2015-08-19_social-media-update_05/
http://www.pewinternet.org/2015/08/19/mobile-messaging-and-social-media-2015/2015-08-19_social-media-update_05/
https://vip.wordpress.com/spotlight/non-profit/
https://medium.com/above-the-noise/medium-for-nonprofits-explained-53d54721e6ca#.v89lgqubm
https://medium.com/@Medium/getting-started-on-medium-for-non-profit-organizations-b44f0bba765a#.fi2wg1s2e
http://mashable.com/2011/09/16/tumblr-non-profits/
http://www.eduref.net/top-50-blogs-for-early-childhood-educators/

Social Media Terms and Definitions

Below is a listing taken from Constant Contact's blog of some of the most common terms used on Facebook,

Twitter, LinkedIn, and Pinterest (alphabetized for this resource.) For additional social media terms and definitions,
check out The Social Media Glossary: 226 Essential Definitions.
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https://blogs.constantcontact.com/social-media-glossary/
https://blog.hootsuite.com/social-media-glossary-definitions/
https://blogs.constantcontact.com/product-blogs/social-media-marketing/new-facebook-insights/
https://blogs.constantcontact.com/facebook-live-video/
https://blogs.constantcontact.com/facebook-cover-photo-size/
https://blogs.constantcontact.com/facebook-reactions/

Tabs — These are found underneath your profile photo and are links to information on your
business, location, photos, videos, and third-party apps you have.

Events — Facebook Events can be created by a page or profile, and are used for parties, business
events, and planned chats.

Group — This can be public or private, and gives users the chance to come together to talk
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https://blogs.constantcontact.com/product-blogs/social-media-marketing/how-to-use-hashtags/

Trends — The most commonly used hashtags at that present time are considered trends. They
can also be made to pull from a specific location.

Lists — Groupings of your followers that you've created and categorized so that you can find
them easily.
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Social Media Planning Worksheet

Planning for your online presence allows you to have confidence that your program'’s purpose for using
social media is being met and that your values are being upheld. Use this worksheet to capture notes as

you plan your social media strategy.

Identif Do you
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http://nonprofithub.org/nonprofit-marketing-plan/seo-basics-nonprofits/
http://nonprofithub.org/nonprofit-marketing-plan/seo-basics-nonprofits/

Review internal policies and
procedures. Is there an Acceptable
Use Policy in place? Are there any
that your program has already
created that should be incorporated
in your Social Media policy?
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https://en.wikipedia.org/wiki/Creative_Commons_license
https://en.wikipedia.org/wiki/Creative_Commons_license
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